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1. Description 
a) The challenge in the contemporary society is people accepting that they have lost either a friend or a loved one. The grieving process can at times be challenging especially for people that have lost an individual that acted as their pillar (Ross and Kessler, 2014). For example, a scenario of a woman losing her spouse can be devastating especially if the intimate partner was the sole breadwinner in the family set up. The comprehension of the grieving phases may help an individual to cope with the scenario or assist others in accepting that they have lost an irreplaceable friend or family member. In this regard, my opportunity is the delivery of a session to my audience, in which I will address the need to grieve, as well as the anticipated grieving stages.

b) The delivery of a talk to the audience is professionally essential for me as it will not only equip the individuals with knowledge on how to handle grief but also will provide skills that they can use in guiding other people who are victims of loss.


2. Goal

a) The primary outcome that I intend to achieve with this communication is the passing of knowledge and vital skills that will at one time be useful to the audience. In this case, it is true that people are bound to lose their loved ones, and this is a reality that people have to fathom. In this respect, the talk on the importance of grieving and more so, the stages associated with the grieving process are essential, as they will enable the victim to efficiently cope with the loss of individuals that were close to them.


3. Audience 

a) My target audience is individuals of the masculine gender, who face the imminent threat of death either of their family members, close friends or to themselves.
I. The occupations of the audience members are those individuals working in forums that are dangerous and may lead to their loss of lives. For example, individuals working in the law enforcement sectors, such as the military will represent my audience. Also, people working in the firefighting department as well as medical personnel working in the coroner services will also be part of the audience.

II. The main demographic characteristics of the audience will be made up of individuals who have recently joined such occupations. Also, the audience should only be comprised of men as Doka, and Martin (2011) point out that majority of the men fail to grieve. The reason is that the society expects men to man-up regardless of whether they are affected emotionally or not.


III. My relationship with the audience is that I am a psychologist, who has specialized in post-traumatic stress disorders. Therefore, I have had the privilege of working with clients whose failure to grieve has affected their personalities, primarily due to societal expectations on the men.


IV. The audience is accustomed to having job descriptions that are deemed for the ‘tough' people; they, therefore, expect that the kind of talk provided is bound to soften them as men. On the contrary, the discussion will aim at equipping them psychologically with the knowledge that will ease their grieving process.

V. The typical bias that may prevent me from building immediate rapport with the audience stems from the fact that I cannot empathize with them entirely as I have not been in the military or the firefighting department, or engaged the coroner services. However, I intend to use my expertise as a psychologist to guide the audience through the talk.

b) Information that is available concerning the audience is only about their occupations, as well as the level of risks involved in their professions


I. Some of the resources I intend to use to obtain information about the audience are databases in the state, concerning job descriptions as well as personal information about the audience.

II. The conclusions I have drawn from the audience are that most of the people have integrated male chauvinism and believe that men ought not to grieve but need to man-up even in heartbreaking situations.


c) I will use a slow-paced tone and low pitch especially since the setting is casual, to create room for audience participation. The communication will be personalized in nature to drive the message into the audience; however, I will not use an individual in the audience to provide illustrations.
4. Key Message

a) The primary message I must convey is that it is okay to grieve regardless of one's nature or job description.

I. The message rendered is both compelling and memorable, as it will create a new impression of a man that is not only physically mature but also has emotional stability.


II. Besides, there is also clarity and concision of the message, as I will ensure it aligns, with the audience's goals.


5. Supporting Points

a. First men have been stereotyped to believe that they should not grieve

b. Second, the grieving process is crucial as it allows one to continue with normal activities in spite of the loss

c. The men will be holistically developed in that in as much as they deal with the threat of the loss of life, they will be able to cope with the loss

6. Communication Strategy

a) I will integrate a selling communication channel as these are individuals who need to be convinced of the significance of grieving.


b) Besides, I will use a public forum, whereby I will invite specific individuals for a talk, on the importance of men grieving. I will also give room for the audience to form groups and share their traumatic experiences. Both of the methods are highly effective especially the session in which the audience shares their experiences in the small groups. 

7. Actionability


The communication plan is an implementable stratagem that can be utilized by the audience, as they understand the importance as well as the stages involved during grief. 
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